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Forward by the Canada-ASEAN
Business Council
THE CANADA-ASEAN BUSINESS COUNCIL (CABC) is pleased to present this joint report
with the University of British Columbia and the National University of Singapore, on the
benefits that ASEAN stands to gain through freer trade with Canada.
Trade between the regions is already substantial. In 2017, ASEAN-Canada trade stood
at CAD $23.2 billion, increasing from CAD $21.6 in 2016. As a group, ASEAN is Canada’s
sixth-largest trading partner.
However, the trading relationship could be larger and closer. The broad economic case for
an agreement is evident—economic analysis in the 2017 report, The ASEAN Advantage,
estimated that an additional CAD $11 billion could be added to ASEAN and Canada’s twoway trade by 2027, compared to the baseline case.
This report goes beyond the two-way economic benefits outlined in that report, to
examine fascinating stories of how ASEAN industries and businesses are already engaging
with Canada, and how an FTA would meaningfully grow their opportunities. Some of the
cases that piqued my interest include Dan-On Foods, a Vietnamese manufacturer of nutbased products, that is using Canada as a brand innovation hub to jump-start its global
business; and TradeGecko, a Singapore-based software-as-a-service company, that is
leveraging Canada’s deep talent base and favourable business conditions to gain a global
competitive advantage.
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There is also appetite from the public sector for deeper trade between the regions. At
the 4th CABC Business Forum in March 2018 in Singapore, the CABC brought together
the Canadian Minister for International Trade, the ASEAN Secretary General, and the
Singapore Minister for Trade and Industry (Industry). The benefits of increased trade were
expressed clearly and consistently at this senior government level. This desire was echoed
by the hundreds of businesses present at the event, with ASEAN-Canada trade as a key
element of their business strategy.
The takeaway is that there has never been a more important time for ASEAN and Canada
to seize the moment.
The foundation for the trade relationship is solid—ASEAN and Canada are two tradedependent regions with complimentary economies and deep people-to-people ties.
Furthermore, amidst a backdrop of persisting protectionist trends elsewhere in the world,
an important window of opportunity has opened for both parties to meaningfully grow
and diversify their trade relationships.
When it comes to free trade, Canada has emphasized that it stands open and ready to
engage with like-minded partners. At the time of this report’s writing, the upcoming
ASEAN Economic Minister (AEM) – Canada Consultations on September 1 in Singapore
present an opportunity for both sides to come together and advance their partnership
meaningfully through the commencement of formal FTA negotiations. CABC urges
ASEAN and Canada to accelerate their partnership at this crucial juncture.
CABC would like to thank our Founding Patron Member, Scotiabank, our Founding Patron
Member - Canada, National Bank of Canada, and our Patron Members: Bank of Montreal,
Sun Life Financial, Export Development Canada, and Manulife.
A very special thanks as well to the ASEAN firms which participated as case studies in the
report.
We trust that you will enjoy this report!

Wayne C. Farmer
President
Canada-ASEAN Business Council
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Introduction by UBC and
NUS Project Teams

MUTUAL BENEFIT IS CRITICAL FOR the successful negotiation and achievement of any
agreement, and the ongoing efforts to realize an ASEAN-Canada Free Trade Agreement
(ACFTA) are no different. While the benefits to Canada-based companies from entering
the ASEAN market were outlined in the 2017 joint report “The ASEAN Advantage,” the
benefits that can be accrued to ASEAN-based companies deserve greater attention.
“The Canada Advantage” seeks to address how can ASEAN-based companies can
benefit from the Canada trade opportunity, and specifically from the implementation of
an ASEAN-Canada FTA. It builds on previous research in prior CABC joint reports: “The
ASEAN Advantage” (2017) highlighted compelling reasons for Canada-based companies
to seek opportunities in ASEAN, while the “Canada-ASEAN Business Outlook Survey”
(2016) reviewed the perspectives of the firms with business interests related to both
ASEAN and Canada. Collectively, the three reports support the case that realizing an
ASEAN-Canada Free Trade Agreement would indeed be mutually beneficial.
The report begins by examining where we are (Part 1). We offer a review of the arguments
made in “The ASEAN Advantage”, finding continuous support for the case that Canada
will benefit from sustained and increased trade with ASEAN. We also outline the ongoing
development projects in ASEAN that include Canadian involvement. Coupled with
ongoing negotiations to achieve an ACFTA and the continuation of strong economic and
people-to-people ties, our review suggests that ASEAN-Canada ties remain strong.
Subsequently, the report turns to where we’re going (Part 2). We begin with an analysis
of eight priority sectors in which Canada offers strategic advantages to ASEAN firms that
may be looking to expand or invest abroad.
To bring these advantages to life, we profile six
ASEAN firms and highlight their experiences in
the Canadian market and their perspectives on
the expected benefits and desired components
of an FTA with Canada. Our analysis and case
studies support the conclusion that there are
strong rewards to be gained by ASEAN-based
companies entering the Canadian market, which
could be further strengthened if trade barriers
were reduced through an FTA.
This report is a collaborative publication by the
Canada-ASEAN Business Council (CABC), the
University of British Columbia (UBC), and the
National University of Singapore (NUS).
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Eight Priority Sections Covered
1.

Automotive

2. Oil and Gas
3. Cleantech
4. ICT
5. Agri-food
6. Banking and Finance
7. Aerospace and Aviation
8. Biopharmaceuticals

PART 1

Where We Are

Summary of “The ASEAN Advantage”
IS THERE STILL “THE ASEAN ADVANTAGE”?
“The ASEAN Advantage” report outlined various strategic
benefits that Canada will accrue from diversifying its Goods
and Services trade through a stronger partnership with ASEAN.
Since its publication in 2017, many of its arguments remain
relevant.

1

The case for ASEAN is supported by economic and
demographic realities: if it were a single country, ASEAN’s
output of US$2.5 trillion and 650 million people would make
it the seventh largest economy and third largest labour force.
Based on IMF’s World Economic Outlook, GDP growth in ASEAN
is expected to remain high: close to 7% for CLMV countries and
between 4% to 6% for ASEAN-6 countries.

ASEAN remains a strategic trading partner for Canada. At
the time of that report’s publication, ASEAN was Canada’s sixth-largest trading partner
with two-way trade with ASEAN countries totalling C$26 billion in 2015. Two-way direct
investment stood at C$11 billion, 0.6% of Canada’s total.
The ASEAN Advantage further highlighted uncertainties surrounding the Trans-Pacific
Partnership (TPP). There is now greater clarity. Canada signed on to the Comprehensive
and Progressive Trans-Pacific Partnership (CPTPP) in March 2018 along with Australia,
Brunei, Chile, Japan, Malaysia, Mexico, New Zealand, Peru, Singapore, and Vietnam
(representing the original TPP countries apart from the United States).
Despite the achievement of the CPTPP, the report’s observation that an ASEAN trade
agreement will complement the CPTPP remains valuable. A separate ASEAN-Canada Free
Trade Agreement could include provisions enabling Canada to partake in broader trade
liberalization initiatives concluded by ASEAN and facilitate easier bilateral deals with
ASEAN member states.
The report further highlighted the close political and diplomatic ties that each ASEAN
member state has with Canada. These ties remain strong. Conversely, the report also
emphasized relatively weak people-to-people relations between Canada and several
ASEAN member states (with less than 500 immigrants from all ASEAN member states
other than Philippines and Vietnam). These trends continue.
The results of the 2016 Canada-ASEAN Business Outlook Survey were captured in the
Business Outlook component of the report. The survey engaged 175 respondents across
all 10 ASEAN countries and highlighted a “strong sense of optimism about the future” that
was shared by 94% of respondents. Almost 9 in 10 businesses expect the importance of
Southeast Asia to grow over the next five years, with nearly two-thirds reporting either
an interest or firm plans to expand to other countries in ASEAN. A large majority of
respondents expressed confidence that an ASEAN-Canada free trade agreement would
reveal further opportunities.
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To businesses, several factors made ASEAN an appealing destination for further
investment. These included the rapid rise of the middle class among the region’s
600 million people, the prioritization of infrastructure and human development by
governments in ASEAN member states, and the continued efforts to accelerate regional
economic integration through the ASEAN Economic Community (AEC) and the Regional
Comprehensive Economic Partnership (RCEP)
Profitability was likely central to the optimism of businesses surveyed. Three-fourths of
businesses reported significant or moderate profits during the previous year while only
10% reported moderate losses. None of the businesses surveyed reported significant
losses. Two-thirds of respondents reported reaching profitability within three years, while
over 80% of businesses expect to be profitable within the next three years. Profit outlooks
were highest for the CLMV sector.
The report also identified some continued challenges. Of the businesses surveyed,
respondents highlighted the inconsistent enforcement of laws and regulations, difficulties
in obtaining reliable and cost-effective skilled labour, corruption, preferential treatment of
local firms, and the vulnerability of small and mid-sized companies to these challenges as
several of the key barriers to trade and investment.
A potential ASEAN-Canada Free Trade Agreement generated more enthusiasm among
respondents than any other existing or proposed economic integration initiative, and
businesses of various sizes reported that such a deal would be the best way to expand
opportunities for Canadian firms. Respondents identified that direct business benefits
would include: standardized marketing strategies, staff consolidation, streamlined regional
production, more fragmented supply chains to leverage comparative advantages, and
relocation of back-office operations.
The ASEAN Advantage report included an analysis of several case studies including
Agrocorp, Canadian Solar, Canadian National Railway (CN), Hatfield Consultants, Manulife,
OpenText, Pacific Oil and Gas, and United Overseas Bank. Collectively, the case studies
pointed to the attractiveness of ASEAN due to continued investments in development and
a growing consumer base, and the need for well-researched local partnerships.
From the case study analysis, three key challenges emerged:
1.

Lack of awareness about Canada and the “Canadian Brand” within ASEAN

2. Regulations facing expansion due to uneven regulatory environments
3. Challenges to labour and mobility transfer. At the time, the report observed the
benefits that an ASEAN-Canada Free Trade Agreement could capture in alleviating
these challenges.
Against this backdrop, there remains a compelling case that Canada will benefit from
sustained and increased trade with ASEAN. We remain confident in the case for an
ASEAN-Canada Free Trade Agreement. In response to the lack of awareness about
Canada and the “Canadian Brand,” in this follow-up study we examine the benefit that
ASEAN will gain from sustained and increased trade with Canada.
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Update on the September 2017
announcement of exploratory
discussions for an ASEAN-Canada
Free Trade Agreement
ASEAN-Canada Official Dialogue – Where have we come from and where
are we going?

AS CANADA MARKS 41 YEARS of partnership with ASEAN, we continue to realize the
benefits of our special relationship and the innumerable ties between Canadians and
Southeast Asians. Our commitment to diversity, shared prosperity for our peoples and
working together is strong. I know that we can continue to deepen our economic ties and
advance regional security and stability.
— Hon. Chrystia Freeland, P.C., M.P., Minister of Foreign Affairs
https://www.canada.ca/en/global-affairs/news/2018/08/
foreign-affairs-minister-concludes-asean-meetings-focused-onsecurity-and-cooperation-with-southeast-asia.html

IN SEPTEMBER 2017, at the 6th AEM-Canada Consultations in Manila, Philippines, the
ASEAN Economic Ministers (AEM) tasked ASEAN and Canadian officials to complete a
Joint Free Trade Agreement (FTA) Feasibility Study and to launch exploratory discussions
to examine the potential for an ASEAN-Canada FTA. Since then, the governments of
Canada and ASEAN worked jointly on the study, initiated the FTA exploratory discussions,
held the Second Annual ASEAN-Canada Trade Policy Dialogue, continued to demonstrate
aspirations for shared prosperity and inclusive growth, and despite unprecedented geoeconomic uncertainties, a commitment to strengthening their economic cooperation.
In March 2018, at the 4th CABC Business Forum in Singapore, then-Canadian Minister for
International Trade, the Hon. Francois-Philippe Champagne met with ASEAN SecretaryGeneral, His Excellency Dato Lim Jock Hoi, to discuss the ongoing exploratory discussions
for a possible ASEAN-Canada FTA.
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As Minister Champagne pointed out at the CABC Forum, “countries are no longer defined
by the size of their population, but by the size of their market access. While Canada is a
country of 36 million people, it is a country which has preferential market access to 1.2
billion consumers. Similarly, ASEAN is one of the world’s fastest growing region with 633
million people and a combined GDP of over US$2.4 trillion.”
In July 2018, the first set of face-to-face exploratory discussions between Canada and
ASEAN took place in Singapore. These discussions were held on the margins of a formal
meeting between Senior Economic Officials from Canada and ASEAN member states,
where the draft joint FTA feasibility study was also discussed. The Canada-ASEAN
Business Council believes that these discussions are an important milestone towards
meaningful and mutually-beneficial ASEAN-Canada trade relations.
Throughout the year, senior economic officials from ASEAN and Canada worked closely
and have repeatedly reaffirmed their commitment to deepen partnership through
closer cooperation and collaboration. At meetings that took place in May and July,
officials have identified the need for both sides to step up cooperation in areas such as
trade, connectivity, innovation, as well as people-to-people exchanges and addressing
challenges brought about by climate change. Canada and ASEAN also demonstrate a
common set of priorities to promote small business and diversify trade.
On September 1, 2018 in Singapore, both sides will again come together at the Minister
level to discuss the ASEAN-Canada trade relationship and the possible ASEAN-Canada
FTA. The highly-anticipated meeting will chart the future direction of mutually-beneficial
ASEAN-Canada relations.

* Information prepared by the Canada-ASEAN Business Council, a private-sector funded
not-for-profit organization based in Singapore.
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Possibilities for an ASEAN-Canada
Free Trade Agreement
The ASEAN Advantage
ENGAGING WITH THE RAPIDLY growing
economies of the ASEAN region enables
Canada to diversify its trading partners
and capitalize on mutually beneficial
opportunities.

Average Projected Annual GDP Growth Rate
(2018–2022)
G7

1.6
1.88

U.S.

3.74

World

5.18

ASEAN
China

Major World Economy

6.16

India

7.88

• ASEAN’s share of global GDP was 6.2%
in 2016, making the ten country bloc
the world’s 6th and Asia’s 3rd largest
economy.

Source: International Monetary Fund

• ASEAN had the 4th largest share of
global trade in 2016.
• ASEAN’s economy is projected to
achieve an average growth rate of 5.2%
in the next 4 years, making it the world’s
4th largest economy by 2050.
• The recently achieved ASEAN Economic
Community (AEC) is an important
milestone in the ongoing economic
integration of the region.

Share to the World Total Trade (2016)

France
3.3%
Japan
3.3%

South Netherlands
Korea
2.8%
U.K. 3.2%
3.3%

Hong Kong
3.9%

ASEAN
6.9%

Rest of the World
42.7%

Promising Demographics
• With a population of over 630 million,
ASEAN has the world’s third-largest
labor force.
• The region expects ongoing
demographic dividends, given the
current median age of 28.8.
• ASEAN’s middle class is expected to
increase to 334 million (51% of the
population) by 2030, greatly expanding
demand for goods and services.
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Germany
7.4%

U.S.
11.5%
China
11.5%

Source:
ASEAN Secretariat UNComtrade

The Canadian Advantage
Canada offers a business climate with low business costs and more robust investor
protections relative to most other G7 economies; this presents attractive opportunities for
ASEAN-based firms looking for a gateway to the North American market.

Canada’s imports from ASEAN have been rising

Business Environment
Ranking of G7 Countries
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Source: The Asia Pacific Foundation of Canada

Economic Fundamentals
• Canada is forecasted to have highest real GDP growth in the G7 in 2017–2019.
• Canada has the highest level of R&D Investment in Higher Education across the G7.
• Canada has the soundest banks in the G7, 2nd in the world after Finland.

Superior Business Climate
• Canada ranked 2nd best in the G7/G20 for favourable business environment
over 5 years.
• Canada has the strongest cost advantage relative to the U.S. among G7 countries.
• Canada offers high level of investor protection, ranking 2nd in the G7 and 7th out of
127 countries.
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Trade Developments
ASEAN’s Trade and Economic Agreements
(Combined GDP of Involved Parties)

ASEAN member states
States that have signed a FTA
or an economic cooperation
agreement with ASEAN

ASEAN-India Comprehensive Economic
Cooperation Agreement (US$ 4.8 trillion)

ASEAN-Australia and New Zealand Free
Trade Agreement (US$ 3.9 trillion)
ASEAN-People’s Republic of China
Comprehensive Economic Cooperation
Agreement (US$ 13.8 trillion)
ASEAN-Japan Comprehensive
Economic Partnership (US$ 7.5 trillion)

ASEAN-Republic of Korea Comprehensive
Economic Cooperation Agreement (US$ 4 trillion)

ASEAN-Hong Kong, China Free
Trade Agreement (US$ 2.9 trillion)
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Source: World Bank 2016

Combined GDP of Involved Parties
(in US$ trillions)

13.8

The combined GDP of the ASEANCanada FTA would rank 4th among
ASEAN’s free trade partners,
eclipsing Korea and the combined
Australia and New Zealand.
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The Comprehensive Progressive Agreement for Trans-Pacific Partnership
(CPTPP)
• Involves Australia, Brunei, Canada, Chile, Japan, Malaysia, Mexico, New Zealand, Peru,
Singapore, and Vietnam, 13% of the global economy (combined $10 trillion).
• Seeks to reduce trade tariffs and non-tariff barriers, harmonize regulations, and
enforce minimum labour and environmental standards, and establish a level playing
field for Micro, Small and Medium sized enterprises.
• Canada to assume leadership role in the promotion of free trade amidst increased
economic protectionism and nationalism by the U.S.

Toward an ASEAN-Canada Free Trade Agreement
• Canada only has one trading agreement in Asia (Korea) while Australia has 13 FTAs,
leveraging ASEAN is projected to increase annual two-way trade flows by CAD $11
billion by 2027.
• While CPTPP involves some ASEAN countries, several key ASEAN markets unlikely
to join (e.g. Indonesia and Philippines, due to vested interest and barriers to foreign
investment).
• A complimentary ACFTA is more likely to be realized due to fewer competing
interests and can reflect specific priorities of Canada and ASEAN such as Intellectual
Property protection.
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Summary of the development
projects that Canada has undertaken
to support the ASEAN growth story

CANADA SUPPORTS ASEAN’S SOCIO-CULTURAL, economic and political-security
communities, including through development assistance that works directly with ASEAN
plans and priorities. Canada’s development assistance programming focuses on inclusive
governance by promoting and protecting human rights, particularly with respect to
vulnerable groups such as women, migrant workers and ethnic minorities. Canada also
shares its expertise to mitigate the potential impact of natural disasters.
Canada is also focused on stimulating economic growth across ASEAN through initiatives
that support small and medium enterprises and infrastructure development.
Lastly, Canada is an important partner in ASEAN’s agenda to promote peace and security
by supporting initiatives aimed at combatting terrorism, cooperation on maritime security,
prevention of weapons proliferation, countering transnational crime and ensuring cyber
security, safe and efficient borders and anti-smuggling.
The below list captures the ongoing work in ASEAN that is backed by Canada.

Project
Number

Implementing
Partner

Budget
(CAD)

2013–
2018

2013-2018

$10,000,000

Triangle in ASEAN Project:
Promoting and Protecting the
Rights of ASEAN migrant workers

20162020

International
Labour
Organization

$5,500,000

Mitigation of Biological Threats in
ASEAN countries

20142018

APEIR, MBDS,
INTERPOL,
WHO, HSRI,
BioDiaspora,
IDRC, CORDS,
ASEAN
Secretariat,
IFBA, RITM,
Wilton Park,
BlueDot Inc.

$ 11, 617,000

Project Title

Period

1.

Integrated Disaster Risk
Management Fund

2.

3.
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Project
Number

Implementing
Partner

Budget
(CAD)

20132018

Canadian Red
Cross and the
Red Cross ad
Red Crescent
Network in
Southeast Asia

$6,100,000

Canada-ASEAN Scholarships
and Educational Exchanges for
Development (SEED) Program

20172022

Canadian
Bureau of
International

$10,000,000

6.

ASEAN Infrastructure Centre of
Excellence (AICOE) - Supporting
Regional Project Development for
ASEAN Connectivity

20132018

Asian
Development
Bank

$4,500,000

7.

Grow Asia

20152018

World Economic
Forum

$4,500,000

8.

Toronto Centre Project on Financial
Regulations

20142018

Toronto Centre

$2,000,000

9.

Canada-OECD Project on ASEAN
SMEs (COPAS)

20162020

OECD

$11,900,000

Enhancing ASEAN's Ability to
Promote Regional Nuclear Security
and Safety

20162018

ASEAN Centre
for Energy

$500,000

11.

Improving border control to
counter drug and precursor
trafficking

20162018

UNODC

$500,000

12.

Strengthening criminal justice
responses to terrorism in Cambodia,
Lao PDR, Myanmar and Vietnam

20162019

UNODC

$499,644

13.

Strengthening Criminal Justice
Responses to Terrorism and
Foreign Terrorist Fighters in
Southeast Asia

20172021

UNODC

$2,482,855

14.

Pilot Project to Strengthen Travel
Document Security and Facilitate
Cross Border Movement and
combat People Smuggling in
ASEAN

20162018

IOM

$500,000

15.

Building Capacity to Investigate
and Prosecute Human Smugglers in
Southeast Asia

20162018

UNODC

$1,130,000

Project Title

Period

4.

Strengthening community resilience
to natural disaster initiative

5.

10.
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Project
Number

Implementing
Partner

Budget
(CAD)

20162018

IOM

$794,000

SUNBIRD I

20142018

INTERPOL

$2,900,000

18.

SUNBIRD II

20172021

INTERPOL

$3,559,461

19.

Legislative Reform and Combatting
the Financing of Terrorism in
Southeast Asia Trust Fund

20142018

World Bank

$2,243,000

20.

Regional Counter-Terrorism
Maritime Security Programme for
Indonesia, Malaysia, Philippines and
Vietnam

20172020

INTERPOL

$2,513,364

21.

Inter-Regional Project on
Countering Terrorism and Related
Transnational Crime in South and
Southeast Asia (Project Scorpius)

20172020

INTERPOL

$2,552,096

22.

INTERPOL Capacity Building
Program to Reinforce ASEAN
Counter-Terrorism Capacity and
Expertise (TRACE)

20172021

INTERPOL

$3,055,41

23.

Improving Law Enforcement’s
Collection and Sharing of Human
Smuggling Data

20172018

UNODC

$999,991

24.

Regional Guidelines for Intelligence
Reporting

20172018

Regional
Support Office
for Bali Process
(RSO) via IOM

$138,996

Project Title

Period

16.

Document Examination Support
Center (DESC): Phase III

17.
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PART 2

Where We’re
Going

Benefits of an ASEAN-Canada FTA what do the experts have to say?
AN ASEAN-CANADA FREE TRADE AGREEMENT would involve multiple stakeholders. At
a time when global trade is under attack from inward-looking and protectionist forces, an
ACFTA would promote a framework of open and progressive trade rules.
An ACFTA would provide a much needed boost for emerging markets in SEA, by
introducing standards and protocols that create opportunities for micro and small
businesses and women owned businesses.
An ACFTA would also introduce much needed trade standards regarding sustainable and
ethical trade, and address critical needs pertaining to data privacy and security—at a time
when ASEAN countries are increasingly considering more stringent data localization non
tariff barriers.
At the end of the day, an ACFTA would be an endorsement for open, fair and progressive
multilateral trade framework, which would have benefits beyond Canada and ASEAN.
— Prof. Alex Capri, NUS Business School

The Spillover Benefits of Closer ASEAN–Canada
Collaboration
THE ASEAN REGION’S ECONOMIC DYNAMISM and youthful population of 650 million
make it a sought-after economic partner. As documented in two previous reports by the
Canada-ASEAN Business Council (CABC), Canadian firms in the region report strongly
positive sentiments about their future in Southeast Asia, with a significant majority looking
to expand beyond their current footholds. Most also express confidence that a potential
ASEAN-Canada Free Trade Agreement (ACFTA) would facilitate those plans and create
new opportunities.
This report highlights the myriad reasons that make increased economic engagement
between Canada and the ten-country bloc mutually beneficial. Indeed, on the purely
economic front, Canada offers the ASEAN region a business and investor-friendly climate,
a workforce with cutting-edge skills, sought-after resources, and facilitated access to the
broader North American market. There are, in short, compelling economic reasons for
both the ASEAN region and Canada to pursue deeper trade.
Often overlooked in the discussions around a potential ACFTA is that benefits of closer
economic engagement extend well beyond new opportunities for business. Closer
collaboration on the economic front creates a myriad of new channels for engagement
beyond business, and through that, brings significant positive spillovers for people-topeople ties, educational exchange, technological transfer, and mutual learning in critically
important areas.
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The ASEAN region and Canada both share the distinction of being regularly
overshadowed by much larger neighbours. Unsurprisingly then, among the greatest
challenges in harnessing the opportunities of mutual engagement is simply building
awareness that they exist. Aside from reducing barriers, an ACFTA would clearly impact
this by bringing those opportunities into sharper focus. As importantly, the new people-topeople ties – especially if the ACFTA facilitates short-term mobility – increase the number
of individuals with personal connections across the Pacific, and with that, deliver the many
benefits of denser networks. There are further benefits to be had as Canada’s sizeable
Southeast Asian diaspora is brought into the mix in a bridging role.
Growing mutual awareness also makes it easier to utilize existing educational ties and
to forge new ones. Canada offers Southeast Asia’s increasingly mobile and outwardlooking youth numerous advantages here as well, as its universities offer high-quality,
internationally-oriented programs that are often significantly less costly than their US
counterparts. Uptake of these opportunities can only increase alongside the growing
people-to-people ties. With partnerships more active, the flow of exchange students
towards ASEAN-based universities is likely to grow as well.
Closer economic engagement often results in technology transfers and facilitates mutual
learning. On this front, Canada is a well-situated partner in two areas that are vital to
the ASEAN region’s future, namely environmental protection and accommodation of
population diversity. These are complex areas and are obviously ongoing challenges, but
the lessons learned and expertise developed are readily transferable and can have rapid
impact. On the environment, Canada has shown commitment to taking seriously the
issue of environmental degradation and climate change, in the process grappling with its
myriad policy implications. This is clearly also an area of importance in rapidly developing
Southeast Asia, which itself has made meaningful strides despite resource constraints.
Closer economic engagement in relevant areas facilitates the sharing of technology
and policy strategies, thereby supporting efforts to limit the environmental impact of
development on both sides of the Pacific. On the latter, Canada’s successes and failures
with a federal arrangement and reconciliation efforts with First Nations likewise offer
Southeast Asia potential insights. Again, the benefits of closer collaboration are mutual,
as Southeast Asia’s considerable diversity has given rise to institutions and policies from
which Canada can learn.
Ultimately, the economic opportunities of a potential ACFTA will be in the forefront
of coming discussions. But it should also be remembered that Canada and the ASEAN
states remain outward looking and committed to constructive international engagement,
including through an openness to the flow of people and ideas. This brings its own
significant benefits that should not be overlooked against the backdrop of growing
protectionist tendencies around the world.

Kai Ostwald
Director, Centre for Southeast Asia Research
University of British Columbia
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SECTOR ANALYSIS
THIS SECTION OF “THE CANADA ADVANTAGE” covers eight priority sectors. These
eight sectors represent a subset of the industries whereby Canada is identified as having
“Sector Advantages” by the Government of Canada. Our selection was based on case
study coverage in both the present report and CABC’s prior “The ASEAN Advantage”
report. We believe these sectors capture the promise and potential offered by increased
engagement between ASEAN and Canada, including through a potential ASEAN-Canada
Free Trade Agreement (ACFTA).
The section seeks to illustrate how increased engagement between ASEAN and Canada
can be mutually beneficial with an emphasis on the opportunities that Canada provides,
or “the Canada Advantage.” The analysis of each sector approaches this question
simultaneously from both geographical directions, viz: what are the sources of demand
in ASEAN and what are the solutions that are available in Canada? Within each sector,
we provide information about the current ASEAN-Canada trade relationship and identify
several companies in Canada which have existing or potential trade ties with ASEAN
companies.
Collectively these priority sector analyses in this section connect the general analysis in
the first part of this report with the subsequent individual company profiles that follow.
While the general analysis highlights existing efforts towards an ASEAN-Canada Free
Trade Agreement and the benefits both parties stand to gain from increased engagement
and trade, this section gives the claim of potential “benefit” additional clarity by detailing
and illustrating how this will look like within specific sectors.
The following eight sectors are featured:
1.

Oil and Gas

2. Automotive
3. Clean Technology
4. ICT
5. Agri-Food
6. Banking and Finance
7. Aerospace and Aviation
8. Biopharmaceuticals
Those interested in more information on the featured competitive sectors should contact
the Government of Canada’s Trade Commissioner Service (TCS) or Invest in Canada1. TCS
is present in all ten Canadian diplomatic missions across ASEAN member states. TCS also
works in direct support of Canadian companies active in the region, providing advice and
problem-solving skills.

1 Invest in Canada is a Canadian federal investment promotion agency aimed at facilitating global business
investment. They provide guidance, information and connections to support business expansion decisions in
Canada.
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Oil and Gas
Canada’s Oil and Gas sector offers a diverse spectrum of opportunities, from offshore
exploration and production on the East Coast, to the prolific Western Canadian
Sedimentary Basin in British Columbia, Alberta and Saskatchewan. The sector is supported
by strong production economics, a transparent regulatory system, an established
production and transportation infrastructure network, and access to capital markets.
The sector includes 19 refineries and 825,000km of oil pipelines2. Financial incentives
such as Flow-Through Shares (FTS) allow investors to seek tax credits on transfers from
companies on eligible exploration and development expenses. This facilitates funding for
Oil and Gas related projects.
The Canadian market is a global leader in Oil and Gas capital markets. The Toronto Stock
Exchange (TSX) ranks first for Oil and Gas listings with 35% of the world’s public oil and
gas companies and 21% of Oil and Gas services companies. Innovation in the Oil and
Gas sector is supported by networks and research groups including Canada’s Oil Sands
Innovation Alliance (COSIA), and the Petroleum Technology Research Center (PTRC).

Implications for ASEAN
ASEAN-based firms with products in the Oil and Gas services sector may consider
leveraging Canada’s capital markets to access an ecosystem of producers and capture
demand by Canadian-listed Oil and Gas firms.

2

Invest in Canada, Oil and Gas
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Automotive
Canada has a mature automotive sector that plays a significant part in Canada’s economy.
Automotive industry accounts for an annual production of 2.37 million vehicles, 1085
companies, over 800 parts plants, $107.3 billion in factory revenues and over 400,000
employees3. Canada produces a variety of vehicles and parts ranging from passenger
vehicles to machines-tools-dies-moulds (MTDM). Notable automotive manufacturers in
Canada include but are not limited to General Motors, Ford, Honda and Toyota.
Despite the concerns regarding the CPTPP and NAFTA, Canada is one of the countries
that are leading the development of automotive technologies such as light-weight
materials, advanced safety systems, artificial intelligence (AI), powertrains (electrical
vehicles and fuel cells) and autonomous vehicles. Canada’s automotive sector has
successfully attracted major private sector investments in Ontario’s automotive R&D
supercluster from global companies especially for the autonomous technology. Global
companies such as Apple, ABB, Ford and General Motors have made significant
investments in Canada to establish their R&D centres in self-driving vehicles.
The investments in autonomous technology in Canada and around the world are expected
to bring significant returns in the future. According to McKinsey’s report, in 2030,
autonomous technology can create up to USD $1.5 trillion additional revenue potential
in addition to traditional car sales and after-market products and services revenue4.
McKinsey predicts that these revenues combined could drive the annual growth of the
global automotive industry up to 4.4%5.
Innovation in Canada’s automotive sector is also driven by a network of renowned
academic institutions and research centres specializing in automotive-related R&D
such as MacAuto (MacMaster University), WatCar (Waterloo University) and Montreal
Institute for Learning Algorithms. Furthermore, firms can benefit from many government
funding and incentives are available to innovative firms in the automotive sector. For
example, the Advanced Manufacturing Fund (AMF) is a $200 million program that
supports investments for manufacturing firms that are developing innovative products or
production methods6.

Implications for ASEAN
1.

As ASEAN pushes for better infrastructure and improved road network across ASEAN
countries, the demand for private vehicles will likely rise in ASEAN. ASEAN-based firms
may consider leveraging Canada’s cutting-edge R&D facilities working on technology
of interest to the firm such as autonomous technology and AI.

2. ASEAN-based firms may want to establish sourcing contracts with Canadian
institutions or firms that offer training on advanced skills for the automotive sector.

3 Invest in Canada, Automotive Sector, 2018
4 McKinsey & Company, Automotive revolution – perspective towards 2030, 2016
5 Ibid.
6 Federal Economic Development Agency for Southern Ontario (FedDev Ontario), Advanced Manufacturing
Fund
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Clean Technology
As a signatory of the United Nations Framework Convention on Climate Change and
the Paris Agreement and also a member of Mission Innovation, Canada is committed to
drive innovation and make clean energy accessible and affordable globally. Canada’s
many significant recent investments in the clean technology sector reflect Canada’s
commitments to the various international initiatives and treaties. Canada ranked 4th in
2017 in the Global Cleantech Index7, and 13 Canadian firms placed among the top 100
clean tech companies in the 2018 Cleantech 1008.
In 2017, Canada committed a significant funding of $2.3 billion to boost the growth of
Canada’s clean technology sector as part of the Innovation and Skills Plan to create jobs
and accelerate economic growth9. The commitment was followed by the launch of the
Clean Growth Hub, an entity that focuses on supporting firms in the clean technology
sector. Budget 2017 also disbursed $400 million to the Sustainable Development
Technology Canada’s SD Tech Fund that supports the development of clean technology
projects in a late-stage development and pre-commercial Demonstration stage10.
The Business Development Bank of Canada (BDC) and Export Development Canada
(EDC) are also major contributors that finance the clean technology sector through
government funding. They provide flexible financing programs and solutions tailored to
support foreign direct investment in Canada. Particularly in 2018, Canada announced that
it will provide $700 million in the next 5 years through EDC to support the growth of the
clean technology sector11.
Innovation in Canada’s clean technology sector is also driven by a number of renowned
academic institutions and research centres such as the CanmetENERGY Labs, Grid IQ™
Global Innovation Centre and the National Research Council specializing in various fields
of clean technology sector ranging from smart grids to water technologies. Many of
these institutions and research facilities often engage with the Canadian government,
international organizations and clean technology companies for frontier research
collaboration.

Implications for ASEAN
1.

With significant demographic and industrial growth expected in ASEAN, the level of
pollution will increase which will also increase the public demand for clean technology
to reduce pollution. ASEAN-based clean technology companies should leverage of the
current tide of increased Canadian funding in the Clean Technology sector for their
innovative R&D projects.

2. ASEAN-based firms seeking to access and collaborate with cutting edge R&D facilities
and frontier research may be interested in expanding their operations and investments
in Canada.

7

Cleantech Group and WWF, The Global Cleantech Innovation Index 2017, 2017

8

Cleantech Group, 2018 Global Cleantech 100, 2018

9

Government of Canada, Budget 2017

10

Government of Canada, Budget 2017

11 Government of Canada, Budget 2018
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Information and Communications Technology
The information and communications technology (ICT) sector is one of the most
prominent sectors in Canada backed by the Canadian government’s targeted support for
the sector’s development. The ICT sector is also one of the four high priority sectors that
are outlined in the Government of Canada’s Science and Technology Strategy. According
to Innovation, Science and Economic Development Canada’s 2016 Canadian ICT Sector
Profile, Canada’s ICT sector included more than 39,000 companies in the ICT sector and
generated sector GDP of $73 billion in 2016 (4.4% of national GDP)12.
Canadian ICT sector’s growth is supported by government policies to foster favorable
business climate for the ICT sector, especially for establishing operations and investing in
R&D. Canadian governments at various levels offer competitive programs and incentives
to lower business costs. For example, the Strategic Innovation Fund allocates repayable
and non-repayable contributions to firms of all sizes across all of Canada’s industrial and
technology sectors13.
Another major advantage of the Canadian ICT sector is its competent workforce
consisting of both domestic and international talent. Canada has a highly educated
and skilled ICT workforce with more than 55% of all workers having graduated from
post-secondary programs14. In addition, NAFTA and the Canada’s Global Talent Stream
program allow innovative companies in Canada to recruit highly skilled foreign talent and
facilitate labour mobility with relative ease.
As a result, Canada’s overall business cost for the software development sub-sector is the
lowest among the G7 countries with up to a 26% cost advantage for the digital services
sector15. R&D expenditures in the ICT sector also totaled a significant amount of $5.5
billion in 2016. Canada’s cost competitiveness relative to other G7 countries has attracted
many global enterprises such as Microsoft, Google (Alphabet), Oracle, Samsung, SAP
and Adobe to establish their operations and R&D facilities in Canada. These advantages,
combined with Canada’s preferential access to the North American market through
NAFTA make Canada an ideal and affordable nearshore destination for value-added
activities in the ICT sector.

Implications for ASEAN
1.

With significant growth expected in ASEAN’s ICT sector due to economic and
infrastructural development that will increase people’s access to technology, ASEAN
based ICT companies seeking to access and collaborate with cutting edge R&D
facilities may be interested in expanding their operations and investments in Canada.

2. As Canada is an accessible entry point for establishing operations in North America,
ASEAN based ICT companies seeking to expand their market can take advantage of
both Canada’s preferential access to the U.S. market through NAFTA and low business
costs.

12 Innovation, Science and Economic Development Canada, 2016 Canadian ICT Sector Profile, 2016
13 Innovation, Science and Economic Development Canada, Strategic Innovation Fund, 2018
14 Invest in Canada, Software Sector, 2018
15 KPMG, Competitive Alternatives 2016, 2016
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Agri-Food
The agri-food sector (agri-food) relates to the commercial production of food by farming
and it is the largest manufacturing sector in Canada. According to Agriculture and AgriFood Canada, the agri-food sector contributes more than $111 billion to Canada’s gross
domestic product (GDP), employs approximately 2.3 million people, exports almost $56
billion and imports $44.5 billion in products16. Canada is also the world’s fifth largest
exporter of agricultural goods17.
As a global leader in innovation and growth, Canada offers an integrated supply chain and
cost competitive business environment for the Agri-Food sector. The effective corporate
income tax rate for a regular food processing facilities in Canada (23.5%) is the second
lowest rate compared with other G7 countries18. Also, as the country with the lowest
business costs among G7 countries, food processing facilities in Canada save 32.2% on
total labour costs, including benefits, compared to their counterparts in the U.S.19.
Canada’s strong regulatory and food inspection systems and competitiveness of Canadian
agri-food products are maintained through continued investments to drive innovation
in the agri-food sector. Particularly in 2017, Canada set a goal of increasing Canada’s
agri-food exports to $75 billion by 2025 as part of the Innovation and Skills Plan20 and
introduced the Canadian Agricultural Partnership21, a five-year $3 billion investment to
drive innovation in the Agri-Food sector.
Supported by evidence based research from notable research facilities and institutions
such as the University of British Columbia, Richardson Centre for Functional Foods and
Nutraceuticals, Food Processing Development Centre and Institute of nutrition and
Functional Foods (INAF), Canada’s internationally respected regulatory system ensures
world-class standards and safe, effective products of the highest quality. According to
Invest Canada’s 2018 Report on agri-food processing sector, approval for use in Canada
often results in faster approval in other markets22.

Implications for ASEAN
1.

ASEAN-based companies hoping to enter a market with high regulatory barriers can
leverage Canada’s agriculture-focused infrastructure and internationally recognized
regulatory and food inspection systems to both gain an easier access to markets and
efficiently export their products.

2. ASEAN-based companies can rely on Canada’s abundant agricultural product base, its
network of research facilities dedicated to innovation and a collaborative environment
supported by governments, universities, health institutions and industry.

16 Agriculture and Agri-Food Canada, An Overview of the Canadian Agriculture and Agri-Food System 2017,
2017
17 Agriculture and Agri-Food Canada, Evaluation of the AgriMarketing Program Stream C: Market
Development, 2018
18 KPMG, Competitive Alternatives 2016, 2016
19 Ibid.
20 Innovation, Science and Economic Development Canada, Innovation and Skills Plan
21 Agriculture and Agri-Food Canada, Canadian Agricultural Partnership: Federal activities and programs
22 Invest in Canada, Agri-Food Processing Sector, 2018
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Banking and Finance
The financial services sector typically comprises banks, trust and loan companies,
insurance companies, credit unions, securities dealers, finance and leasing companies,
pension fund managers, mutual-fund companies and independent insurance agents and
brokers. Canada has $121.5 billion in Foreign Direct Investment flowing into its financial
and insurance industries23. The World Economic Forum ranked Canada as having the
second soundest banking system in the world in 2017-2018 Global Competitiveness
Index24. Canada is also one of the largest capital markets in the world and benefits from a
sound regulatory environment.
Canada offers growth opportunities for foreign investors in the Financial Services sector.
Its advantages include a 27.6% cost advantage relative to other G7 countries (the lowest
cost structure in the G7), and the stability and prominence contributed by large marketleading firms (such as having three of the top 20 insurance companies by size). Based on
the 2017 Invest in Canada report on banking and finance, the Canadian banking sector
includes 32 domestic banks, 25 foreign bank subsidiaries, 28 full-service foreign bank
branches, four foreign-bank lending branches, and 18 foreign-bank representative offices25.
Canada’s financial services industry benefits from continual investments in innovation,
especially in financial technology (fintech). This is driven by the rapid adoption of
technologies by Canadian banks and investment in the sector by leading Canadian
venture-capital firms. Canada’s six largest banks spent $11.1 billion on technology in 201626.
Innovation is also driven by various research institutes across top Canadian universities
such as the Capital Markets Institute at the University of Toronto, the Desmarais Global
Finance Research Centre at McGill University, and the KPMG Research Bureau in Financial
Reporting at the University of British Columbia. An ecosystem of incubators and
accelerators also contribute to driving innovation.
Canada continues to offer an alternative and proximal entry point to the North American
market. Some reports place six Canadian banks among the nine safest in North America,
which may appeal to investors and businesses seeking entry into the United States market.
Recent investments in the Canadian financial services industry – including a 2017 PayPal
Toronto opening – offer opportunities for collaboration.

Implications for ASEAN
1.

ASEAN-based firms in the financial technology sector can leverage Canada’s sound
regulatory environment while benefitting from a supportive ecosystem of innovation
and growth. Demand for financial technology systems by existing Canadian firms is
likely to increase.

2. ASEAN-based banks can utilize Canada as a launchpad for further North American
expansion and leverage a stable, established, and lower-cost environment to access
opportunities in the United States, and in Mexico (through NAFTA).

23 Statistics Canada, CANSIM Table 376-0052, FDI in Canada, finance and Insurance, Book value.
24 World Economic Forum, 2017-2018 Global Competitiveness Index: Soundness of banks, 2018
25 Invest in Canada, Financial Services, 2017
26 Canadian Bankers Association, Fast Facts About the Canadian Banking System, 2018
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Aerospace and Aviation
The aerospace industry in Canada comprises manufacturing (70%) and maintenance,
repair, and overhaul (MRO, 30%) and includes both civil and defence activities and
intersects with the space and defense industries. The industry attracts significant R&D,
totalling $1.64 billion in 201627. It captured 29% of the manufacturing industry’s R&D share
in 2016 and achieved six times the R&D intensity relative to the manufacturing industry28.
Canada is globally competitive in the aerospace industry. Internationally, Canada ranks #1
in Civil flight simulation, #3 in Civil aircraft production (including #2 in business aircraft
production, #3 in helicopter production, #3 in helicopter production, and #3 in regional
aircraft production), and #3 in Civil engine production (including #1 in turboprop and
helicopter engine production)29.
Canada’s aerospace industry continues to invest in innovation, including outpacing the
manufacturing average across various areas of practice including product innovation
(product development), process innovation (quality management, manufacturing and
control management), organizational innovation (collaboration), and marketing innovation
(marketing and others).
Central to further growth is the collaborative approach adopted by the Canadian
aerospace sector. Over 35% of enterprises by aerospace companies are collaborations
with other companies, while 25% are collaborations with universities or other educational
entities, and 23% are collaborations with government research organizations30.

Implications for ASEAN
1.

With significant growth expected in ASEAN’s commercial aviation sector due
to demographic and economic changes that promote tourism and mobility, and
greater integration through the ASEAN Open Skies agreement, ASEAN based airline
companies seeking to procure new aircraft may be interested in Bombardier’s
offerings.

2. With the global pilot shortage that is emerging, training schools in ASEAN will be
able to leverage Canadian expertise and global leadership in the Civil flight simulation
subindustry. Montreal, Canada based CAE is a market leader in simulation-based
training and currently operates 4 training centres across ASEAN including long-term
partnerships with AirAsia, Cebu Pacific, Singapore Airlines, and Vietnam Airlines.
3. Apart from established Canadian front-runners in the Aerospace industry, the
opportunities offered by emerging Canadian companies offer a variety of choices for
ASEAN based Aerospace companies. Mechtronix, another Montreal-based Full Flight
Simulator producer was tapped to provide a 737NG trainer for Boeing’s Singapore
training centre.

27 Innovation, Science and Economic Development Canada and the Aerospace Industries Association of
Canada, State of Canada Aerospace Industry, 2017 Report cited in Invest in Canada, Aerospace Sector
28 Invest in Canada, Aerospace Sector, 2018
29 Ibid.
30 Statistics Canada Survey of Advanced Technology (2014), 2016 cited in Invest in Canada, Aerospace Sector
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Biopharmaceuticals
Canada’s biopharmaceutical sector operates at all levels of the value chain and includes
the presence of the world’s ten largest pharmaceutical companies with R&D and
manufacturing operations. Total pharmaceutical sales in Canada were $24.6 billion in 2015,
of which 87.5% was from retail and the remaining 12.5% was from hospitals. Canadian
production in biopharmaceuticals averages $9.8 billion, over half of which is exported to
the United States31.
Firms in the biopharmaceutical sector in Canada benefit from a responsive and efficient
regulatory environment. The diversified networks of expertise in life sciences offer
opportunities for joint investments in research. Innovation in biopharmaceuticals is driven
by a collaborative R&D ecosystem. Canadian companies spent close to $900 million
in 201532 on pharmaceutical R&D. Innovation is driven both by local firms as well as by
foreign investment.
The biopharmaceutical sector offers cost advantages to potential investors. It has the
lowest costs for clinical trial administration, biomedical research, and the establishment
and operation of manufacturing facilities across the G733. Firms in the sector benefit
from extensive R&D tax incentives and benefit from certainty of eligibility and reduced
administrative costs.

Implications for ASEAN
1.

ASEAN-based firms may consider leveraging Canada’s reputation for Intellectual
Property protections while at the same time gaining access to the North American
market. By utilizing Canada as an access point, firms may benefit from a stable
regulatory environment and access to top Universities for R&D partnerships.

2. ASEAN-based start-ups may wish to utilize Health Canada approvals which carry
weight around the world and leverage on Canada’s geographical proximity to the US
for research partnerships and access to US biotech infrastructure.

31 Innovation, Science and Economic Development, Pharmaceutical industry profile
32 PMPRB Annual Report 2015 cited in Invest in Canada, Biopharmaceuticals
33 KPMG, Competitive Alternatives, 2016 cited in Invest in Canada, Biopharmaceuticals
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CASE STUDIES
THIS SECTION OF “THE CANADA ADVANTAGE” covers six case studies. These six
featured companies capture some of the benefits that ASEAN companies gain from
engaging with Canada through trade and the opening of local offices.
1.

TradeGecko

2. Dan-On Foods
3. Logistik Unicorp
4. AirAsia
5. UOB
6. Senescence Life Sciences
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TradeGecko
Canada offers exceptional talent at very attractive salary
levels and I highly recommend it as a first North American
office as there is far less complexity than entering into US.

ON THE COMPANY
Sector

Technology

Year Founded

Incubated in 2012
Commercially Launched in 2013

Number of
Employees

27 workers in Canada including 4 executives (VPs: People,
Partnerships, Sales & Marketing)

Activities

TradeGecko is a cloud-based B2B inventory and order
management platform that powers the backend operations
of growing SMB wholesalers, distributors and eCommerce
companies. The company enables commerce entrepreneurs
to build amazing businesses and sit at the heart of their daily
business workflow. TradeGecko integrates best-in-class
eCommerce, accounting and shipping software solutions.

Countries of
Operation

Global HQ is based in Singapore, with a second office in Toronto
and third office in Manila, Philippines. TradeGecko serves
customers in over 90 countries worldwide.

Revenue

Millions in global revenue. North America accounts for 40% of the
total revenue, followed by Australia, U.K., Singapore, South Africa.
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ON CANADA
TradeGecko’s present engagement with Canada
Level of Trade

As North America accounts for 40% of TradeGecko’s total
revenue, TradeGecko was originally looking into an office in the
U.S., a tech firm based in Vancouver recommended Canada. When
TradeGecko conducted a cost-benefit analysis, Canada turned
out to be a very viable option—lower cost (tax) and many HR
advantages.

Location of
Offices

Toronto

Year of Entry to
Canada

May 2016

Why TradeGecko
sees a Canada
Advantage

1.

Canadian dollar is competitive compared to other currencies
such as USD and Pound

2. Canada offers the lowest business tax in North America.
E.g. Setting up an office in California (San Francisco) is very
expensive
3. U.S. tax/accounting system is very difficult to manage/
complex. Corporate tax harmonized as 15.7% in Canada while
it differs by state in the U.S.
4. Relatively easier to navigate through the system in Canada.
Many firms that operate in the U.S. spend a lot on just
managing accounting/tax system—able to save that cost in
Canada.
5. Easy to set up an entity in Canada and less bureaucracy
involved; TradeGecko set up in 4 weeks.
“Canada offers exceptional talent at very attractive salary
levels and I highly recommend it as a first North American
office as there is far less complexity than entering into US.” —
Nathalie Benzing, COO
6. In Canada there is an HR advantage - for the same cost,
they are able to recruit an employee who is 3 times more
experienced in SaaS than in Singapore.
Benefits of trade
with Canada
accrued because
of NAFTA or CETA

“We know that at some point we will open an office in the US” and
NAFTA may facilitate movement of talent from Canada to the US.

TradeGecko’s desired future engagement with Canada
Expect Toronto to be the fastest growing office in the coming year.
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ON TRADE AND ACFTA
ASEAN FTAs that TradeGecko benefits from

88 ASEAN-Australia-New Zealand FTA
88 ASEAN-China Free Trade Area
88 ASEAN-India Free Trade Area
88 ASEAN-Japan Comprehensive Economic Partnership
88 ASEAN-Korea Free Trade Area
88 Regional Comprehensive Economic Partnership (RCEP) (Not in Force)

None of the FTAs have really helped TradeGecko—especially because the sector is very
new and the governments don’t really have a good idea as to how to account for the tech
sector into FTAs. “We haven’t come across them—haven’t hindered or helped.”
TradeGecko is a global company, so a FTA that covers more countries would be more
beneficial for TradeGecko—“The more the better [these FTAs] push people along [and]
provide the momentum for a domino effect.”

Benefits of ACFTA to TradeGecko
As ACFTA will increase access to new markets in Asia, it is more beneficial for the
TradeGecko’s clients which will likely to increase TradeGecko’s client base and will
positively affect TradeGecko’s total revenues. While TradeGecko does not benefit directly
from tariff reductions, it benefits indirectly because their customers benefit.

What TradeGecko wants in an ACFTA
Easy labour mobility between ASEAN and Canada, as talent recruitment is key for the tech
sector.
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Dan-On Foods
Our strategy keeps doing business with Canada as
it is a source of brand innovation and a gateway to
North America Market.

ON THE COMPANY
Sector

Food processing and manufacturing

Year Founded

1999

Number of
Employees

800 (Global), 660 (ASEAN), 100 (Canada), 35 (US), 5 (Other)

Activities

The company specializes in cashew processing and other nutbased products such as almonds, pistachios, walnuts, hazelnuts,
etc. It has gradually diversified into other ready to eat and healthy
meals such as granolas, mueslis, low fat and caloric nut bars, and
other new healthy-formula products.
The main raw material of cashew is sourced and harvested
from Vietnam because of its differentiation in quality and taste.
Furthermore, the company in Vietnam imports other products and
nuts from US and Canada to enhance its product portfolio such as
almonds, raisins, oats, pistachios, and different kinds of berries to
produce varieties of value-added products.

Countries of
Operation

6 physical factories, 2 in Canada, 3 in Vietnam, 1 in USA
Regional HQ: Binh Duong Province, Vietnam
Directly to 13 countries including 6 countries from Asia and 3 from
ASEAN. They are: Canada, Chile, China, France, Hong Kong, Japan,
Korea, Mongolia, Philippines, Malaysia, Taiwan, Thailand and USA.

Revenue

• Global: US$100 million
• ASEAN: US$300,000
• Canada: US$30 million
• Vietnam: US$65 million
• USA and others: US$5 million

Volume of Trade

• Global: 10,000 tons of cashew and its related to
• ASEAN: 300 tons
• Canada: 3,000 tons
• Vietnam and others: 6,700 tons
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ON CANADA
Dan-On Food’s present engagement with Canada
Level of Trade

Canada: US$30 million

Offices

Canada HQ: Richmond Vancouver
Another Canadian office in Toronto

Year of Entry to
Canada

Their affiliate and related companies were established for 35 years
in Richmond (1989) and 15 years in Toronto (2004).

Other
Engagements

Dan D Pak brand innovated in Canada and is owned by a
Canadian entity. This is a crucial factor for the company’s success.
The company’s strategy is keeping the Canadian entity and
Canada market as the source of brand innovation while gradually
enlarging this important market through new and competitive
advantage agricultural products from Vietnam and ASEAN.

Why Dan-On
Foods Sees
a Canada
Advantage

Canada is a member of G7 and is also a developed country. The
political climate in Canada is also viewed as friendlier and there
are easier regulations as compared to the US. Canada can also be
the gateway to US market.

Benefits of trade
with Canada
accrued because
of NAFTA or CETA

That is why the company formed a Canadian subsidiary/ branch
in Canada. The company hopes that Canada is an easy gateway
to penetrate the North America market and to facilitate its entry
into the EU in an indirect way and maybe alternative gateways for
trade.

Dan-On Food’s desired future engagement with Canada
The company is applying for a subsidiary of Dan-On Foods Corporation in Canada. The
trading and customer service office will penetrate deeply into Canada’s market while
maintaining the current factory for local customers, traditional channels and valued added
products beside cashews and nuts.

ON TRADE AND ACFTA
ASEAN FTAs that Dan-On
Foods benefits from
The company is an exporter into
international markets. The opportunity
and challenges are twisted together,
so the gain is always for who can best
manage the risks involved.

99 ASEAN-Australia-New Zealand FTA
99 ASEAN-China Free Trade Area
99 ASEAN-India Free Trade Area
99 ASEAN-Japan Comprehensive
Economic Partnership

99 ASEAN-Korea Free Trade Area
99 Regional Comprehensive Economic
Partnership (RCEP) (Not in Force)
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Benefits of ACFTA to Dan-On Foods
An ACFTA would be of particular benefit for the agricultural sector, where Vietnam and
ASEAN have competitive advantages. It is likely that improvements in tariff and border
regulation are also favourable for trade between Canada and ASEAN. Down the road, the
company in Vietnam can benefit from tax incentives for imports from Canada, and maybe
NAFTA Labour or employment can be exchanged or interlinked between Canada and
ASEAN flexibly, freely for the cost optimization and management improvement.
There is a familiarity with the Canadian market where Dan On’s brand name is relatively
well established. Culture is not a big challenge operating in Canada. The HR flow is also
easy both ways, but getting Canadians to work in Vietnam is very expensive. On the other
hand, long-term permission for Vietnamese to work in Canada is not very forthcoming
which increases the company’s costs of doing business significantly. ACFTA may help
lower some of these costs.

What Dan-On Foods wants in an ACFTA
1.

ACFTA to consider the interest of SMEs, given that they are often the ones trying to
enter a foreign market

2. Making education for employees of SEA countries to improve their opportunities to
work in Canada in the future
3. Emphasis on social responsibility, Canadian companies in Vietnam currently treat
employees very well and the company would like a similar situation going forward.
4. ASEAN would benefit more as compared to a bilateral agreement given the size and
scale of the business (higher negotiating power, especially regarding tariffs). Currently
the import tariffs from Canada ranges from 10% to 35% percent which increases costs
significantly.
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Logistik Unicorp
Logistik Unicorp and our clients would benefit from a competitive supply
chain without punitive duties through an ASEAN-Canada FTA.

ON THE COMPANY
Sector

Managed Clothing Solutions

Year Founded

1993

Number of
Employees

1100 (Global), 300 (ASEAN), 260 (Canada)

Activities

Logistik Unicorp delivers uniform programs for a diverse clientele
of corporate and governmental organizations using a systematic
Managed Services approach.

Countries of
Operation

6 countries, including 1 in ASEAN

Volume of Trade

Global (80), ASEAN (30), Canada (20)

ON CANADA
Logistik Unicorp’s present engagement with Canada
Level of Trade

Logistik Unicorp was founded in Canada, and is present in ASEAN
through its Vietnam
Logistik Unicorp was established in 1993 in Montreal, Canada.
Since establishment, the firm manages clothing solutions for govt.,
large organizations, military etc. Current clients include Canada
post, CBSA, Corrections Canada, City of Ottawa, Parks Canada
etc.

Location of
Offices

St. Jean-sur-Richelieu, PQ (HQ)

Year of Entry to
Canada

1993, founded

Why Logistik
Unicorp sees
a Canada
Advantage

Logistik Unicorp is a company with Canadian roots and a strong
Canadian presence. As a daughter company, Logistik Unicorp
Vietnam faces several challenges, including:
1.

Regulatory tariffs and duties

2. Contractual requirements for the parent company to
manufacture domestically
3. High requirements for social compliance
4. Geographical and the rise of other competitors.
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Benefits of trade
with Canada
accrued because
of NAFTA or CETA

The parent Logistik Unicorp company benefits from NAFTA
by manufacturing sweaters in Mexico due to the low cost and
duty free. If ACFTA is realized and provides for percentage
requirements rather than yarn forward requirements, more
opportunities for Logistik Unicorp Vietnam to participate in
fulfilling contracts.

ON TRADE AND ACFTA
ASEAN FTAs that Logistik Unicorp benefits from

99 ASEAN-Australia-New Zealand FTA
88 ASEAN-China Free Trade Area
88 ASEAN-India Free Trade Area
99 ASEAN-Japan Comprehensive Economic Partnership
88 ASEAN-Korea Free Trade Area
88 Regional Comprehensive Economic Partnership (RCEP) (Not in Force)

How Logistik Unicorp benefits from the existing ASEANAustralia New Zealand FTA
Manufacture in Vietnam for Australia and NZ contracts, 5% current duty expected to
decrease to 2.5% and subsequently 0%.

Benefits of ACFTA to Logistik Unicorp
Challenges with current trade arrangements including the TPP is that fabric must be “yarn
forward” (i.e. fabric must be made in TPP countries). However, sourcing fabric from TPP
countries is difficult. ACFTA will allow for fabric to be imported from Indonesia, Thailand,
Malaysia etc. which will open new doors.
Current fabric is mostly sourced from Taiwan and China, an FTA may result in Logistik
Unicorp looking towards ASEAN sources

What Logistik Unicorp wants in an ACFTA
Instead of a yarn-forward policy, the ACFTA could consider provisions whereby a majority
percentage (estimated 75%) of fabric is sourced from ASEAN. Logistik Unicorp is also
interested into expanding business into ASEAN states and to secure local contracts. While
these will benefit from the existing ASEAN FTA, an ACFTA will help streamline the supply
chain.
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AirAsia
Being a truly ASEAN airline having carried more than 500 million
guests since 2001, AirAsia has engaged with many global business
partners. CAE, a global leader in aviation training based in Canada, is
a key strategic partner for AirAsia. AirAsia and the ASEAN aviation
industry would benefit if firms such as CAE are able to conduct
business under one umbrella of harmonised standards & regulations
upon full realisation of the ASEAN Single Aviation Market initiative.

ON THE COMPANY
Sector

Aviation

Year Founded

2001

Number of
Employees

20,258/17,690 in ASEAN

Activities

AirAsia employs more than 20,000 staff with a market
capitalisation of just over RM14.6 billion (as at 28 February 2018).
It is the only Truly ASEAN airline and serves the region’s 3.3 billion
population from 23 hubs in six countries.
The Group’s entire business model centres around a low-cost
philosophy which requires its operations to be lean, simple and
efficient. Several key strategies have been employed towards this
effect, including:
• High Aircraft Utilisation: AirAsia focuses on high frequency
and high turnaround of flights, both of which add to
customer convenience and greater cost efficiencies. Its
turnaround of 25 minutes is the fastest in the region.
• Low Fare, No Frills: It means no frequent flyer miles or airport
lounges in exchange for lower fares. Guests have the choice
of paying for in-flight meals, snacks and drinks.
• Point to Point Network: All short-haul AirAsia flights (fourhour flight radius or less) and medium- to long haul AirAsia
X flights are non-stop, doing away with the need for human
resources, physical infrastructure and facilities at transit
locations.
The Group has the largest and newest A320 fleet in the region.
Of its 205 aircraft, 183 are Airbus A320ceo and 22 are Airbus
A320neo, and the Group is targeting to double the size of its
narrow-body fleet to 500 aircraft by 2027.

40 | The Canada Advantage

Countries of
Operation

AirAsia Group Berhad: Malaysia, Indonesia, Philippines, AirAsia
Thailand, AirAsia India, AirAsia Japan [HQs], 23 hubs in these 6
countries

Revenue

RM$14.38 billion (Global, as of 2017)
1.

RM 4.55 billion (Thailand)

2. RM 1.2 billion (Indonesia)
3. RM 1.35 billion (Philippines)
4. RM 7.70 billion (Malaysia)

ON CANADA
Why AirAsia sees a Canada advantage
AirAsia presently has no direct operations in Canada. However, CAE, a Canadian-based
firm specializing in simulation-based training, is a key strategic partner for AirAsia. As the
exclusive training partner of AirAsia in Kuala Lumpur, CAE offer training for pilots, cabin
crew, maintenance engineers, technicians, and ground services personnel to the airline and
those of its affiliates over the long term.

AirAsia’s desired future engagement with Canada
Depending on the outcome of bilateral and multilateral air agreement negotiations,
AirAsia is interested in starting service to Canada.

ON TRADE AND ACFTA
ASEAN FTAs that AirAsia benefits from
AirAsia indirectly benefits from all FTAs.
The airline industry does not depend
directly on Free Trade Agreements.
Connectivity and international air traffic
rights are governed by Air Services
Agreement under the guidelines of ICAO
(International Civil Aviation Organization).
However in context to the international
air traffic rights, AirAsia always supports
the execution of “Open Skies agreements”
(equivalent to Free Trade) between
countries and blocs which supports free
competition. However these have to be fair
and allow airlines like AirAsia to provide
the best service and the best price on
routes of choice.

99 ASEAN-Australia-New Zealand
FTA

99 ASEAN-China Free Trade Area
99 ASEAN-India Free Trade Area
99 ASEAN-Japan Comprehensive
Economic Partnership

99 ASEAN-Korea Free Trade Area
99 Regional Comprehensive Economic
Partnership (RCEP) (Not in Force)
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How AirAsia will benefit from ACFTA
An ACFTA could extend what the CPTPP does. E.g. Open Skies between Canada and
ASEAN could be a benefit for AirAsia and encourage AirAsia to analyse routes between
both regions and determine if air services might be feasible to improve connectivity.
The current air bilateral arrangement for operations to Canada is restricted as ASEAN &
Canadian airlines are only permitted to operate a limited number of frequencies between
both regions, making it commercially unviable for scheduled operations.
AirAsia and the airline industry will also benefit if suppliers such as CAE are able to
provide the most efficient services in a region where operating conditions are seamless,
being able to provide best in class services in a region like ASEAN. The full realisation of
the ASEAN Single Aviation Market (ASAM) initiative would provide such conditions where
airlines such as AirAsia and Canadian firms like CAE conduct business under one umbrella
of harmonised standards & regulations.
For example, the implementation of a harmonised standard for certification of pilot
licences and also a mutual recognition of pilot licences in ASEAN would greatly ease the
conduct of CAE’s operations (as this will reduce the bureaucracy of having to deal with 10
different ASEAN countries for recognition of its pilot training services).

What AirAsia wants in an ACFTA
As stated above the airline industry does not depend directly on FTAs. An equivalent to
an FTA in the aviation industry is the Air Services Agreement (ASA) which outlines the
business conditions airlines from both countries are subjected to. AirAsia, as well as other
ASEAN airlines, would benefit if restrictions in terms of frequency, aircraft and capacity for
airlines wishing to operate scheduled services between ASEAN and Canada are relaxed.
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United Overseas Bank (UOB)
With a trade agreement, we are anticipating increased market
activity by Canadian companies and working jointly with the
Canadian banks and EDC, we are well placed to provide them
assistance, both locally in Asia and with any of their crossborder trade finance needs.

ON THE COMPANY
Sector

Banking and Finance

Year Founded

1935

Number of
Employees

25000+

Activities

Established in 1935, United Overseas Bank (UOB) is a leading
Asian Bank rated AA-, with over 25,000 employees and strong
global connectivity. UOB provides a wide range of financial
services ranging from personal banking, Commercial Banking,
Corporate Banking to capital and asset management. UOB is a
unique Asian based financial institution, with branch operations in
15 countries and an unparalleled presence in Southeast Asia (i.e.,
463 branches in 10 countries).

Countries of
Operation

503 offices in 19 countries, Branch operations in 15 countries, HQ:
Singapore, 463 branches in 10 ASEAN countries

Revenue

$8.9 billion revenue (2017), $359 billion assets (Singapore)
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ON CANADA
UOB’s present engagement with Canada
Level of Trade

The focus in Canada is a combination of local business and crossborder business

Location of
Offices

Three Canada operations: Vancouver, Toronto, Calgary

Year of Entry to
Canada

1987, in Vancouver. UOB followed Asian based customers who
were investing in Canada and looking for their house bank to
support their activities in Canada.

Other
Engagements

UOB attributes some of its success to identifying gaps in the
financial industry Asian banking services offering in Canada
and working closely with Canada’s top 6 Schedule I banks, in a
complementary manner.

The ASEAN
advantage for
UOB

When UOB started 31 years ago, it followed Asian based
customers who were investing in Canada. It set up in Vancouver
and worked closely with EDC. UOB is able to provide unique
capabilities in countries where EDC lacks local capability. This
includes initiating two programs in Asia to support Canadian
exports and subsidiaries, part of UOB’s efforts to leverage its
franchise throughout Asia to support Canadian companies as they
expand in the region.

ON TRADE AND ACFTA
ASEAN FTAs that UOB benefits from
99 ASEAN-Australia-New Zealand FTA
99 ASEAN-China Free Trade Area
99 ASEAN-India Free Trade Area
99 ASEAN-Japan Comprehensive Economic Partnership
99 ASEAN-Korea Free Trade Area
88 Regional Comprehensive Economic Partnership (RCEP) (Not in Force)
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How UOB will benefit from ACFTA
1.

Our partnership with EDC is through two programs to support Canadian exports and
Canadian subsidiaries. With a trade agreement, will see increased market activity by
Canadian companies. We will benefit from an increased focus on Asia by Canadian
companies.

2. An agreement including Malaysia and Vietnam is better than one only with Singapore.
For Japan UOB looks at the CPTPP and sees a lot more benefit. From a supply chain
standpoint, multi-country solutions offer value- add and free movement of goods.

What UOB wants in an ACFTA
UOB sees a great benefit in a free trade agreement between Canada and ASEAN.
This stems both from direct benefits to the financial sector – which could see greater
investments – and indirect benefits through growth in other sectors that the financial
sector supports. The prospects are especially strong in the latter area, as financial
institutions like UOB, are well-positioned to provide the local knowledge on context and
regulations required to make investments into other sectors successful.

Senescence Life Sciences
The Canada brand has substantive marketing
power in ASEAN and is associated with
quality, safety and efficacy. We have had
many doors opened to us simply because
people trust Canada.

ON THE COMPANY
Sector

Biotechnology

Year Founded

2015

Number of
Employees

Less than 10 in ASEAN

Activities

Neuroscience R&D; pharmaceutical development; retail sale of
health supplements

Countries of
Operation

4

Revenue

Less than $5 million (ASEAN)
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ON CANADA
Senescence Life Science’s present engagement with Canada
Location of
Offices

Ontario, through manufacturer and other suppliers

Year of Entry to
Canada

Hoping to enter the market in 2018

Other
Engagements

Engaged manufacturer in Canada for 3+ years

The Canada
Advantage for
Senescence Life
Sciences

1.

Source and manufacture. Health Canada regulations
recognized across the world. Canada useful to enter other
markets from.

2. Canada has good brand, second most trusted brand name
in Asia. Being in Canada positions firm as selling a premium
product
Benefit of trade
with Canada
accrued because
of NAFTA or CETA

Canada gives you access: Canada isn’t a market but a gateway.
Manufacturing in Canada enables easy access to the US and to
Europe. Manufacturing in Canada helps to “open doors.”

ON TRADE AND ACFTA
ASEAN FTAs that Senescence
Life Sciences benefits from
Senescence Life Sciences benefits from any
ASEAN FTAs, especially in the harmonization
of regulations and ease of non-tariff barriers.

99 ASEAN-Australia-New Zealand
FTA

99 ASEAN-China Free Trade Area
99 ASEAN-India Free Trade Area
99 ASEAN-Japan Comprehensive
Economic Partnership

How Senescence Life Sciences
will benefit from ACFTA
1.

99 ASEAN-Korea Free Trade Area
99 Regional Comprehensive

Removal of regulatory barriers (i.e.
entering Thailand would be the same as
entering the Philippines, like in CPTPP).

Economic Partnership (RCEP)
(Not in Force)

2. An ACFTA will be better than CPTPP
because of its regional focus on one of the fastest growing markets in the world.
3. Harmonization of regulations related to health products.

What Senescence Life Sciences wants in an ACFTA
An FTA should focus on SMEs, which the ASEAN markets are built off . (30-50% of
ASEAN’s GDP comes from SMEs, and 60 – 99% of total employment in ASEAN comes
from SMEs. For the agreement to be successful, a potential ACFTA will have to recognize
how important these SMEs are for the region to match the cultural realities of what
ASEAN is.
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Looking Forward
THE ECONOMIC DATA AND THE SECTOR and firm-level analyses presented in this report
makes a compelling case for closer partnership between ASEAN and Canada.
Beyond the obvious economic benefits of an agreement, an ASEAN-Canada FTA will also
foster greater general understanding and partnership between the regions. This report’s
unique collaborative effort between CABC and the research teams at the University
of British Columbia and the National University of Singapore is a testament to the
opportunity presented through closer partnership between ASEAN and Canada.
Looking forward, we identified (amongst many others) two concrete ways for the ASEAN
governments to engage with Canada beyond the government-level FTA discussions:

Continued Engagement with the Private Sector
The negotiating parties on an ASEAN-Canada FTA should endeavour to continue to
consult and partner with the private sector and with private-sector organisations. Further,
sharing of information on the expected benefits of an agreement should be considered
as a means to facilitate the highest level of engagement from the private sectors of the
participating economies in an ASEAN-Canada FTA.
The voice of the ASEAN private sector captured in this report demonstrates that
engagement with Canada is already playing a key role in the business strategy for ASEAN
firms large and small. ASEAN governments should consider consulting with these and
other firms already leveraging the ASEAN-Canada trade opportunity to understand how
their experience should shape the future of their engagement with Canada. The CanadaASEAN Business Council stands as a ready partner to assist in the facilitation of these
discussions.

ASEAN Economic Ministers Roadshow to Canada
In 2014, the ASEAN Economic Ministers took part in a roadshow across Canada, leading
to a meaningful exchange of views on a variety of important economic opportunities
between the regions. The roadshow was highly well-regarded by all parties as an
outstanding means for the Ministers to deepen their relationships with their Canadian
counterparts and grow their mutual cultural and economic understanding.
The ASEAN countries should consider working with the public and private sectors of
Canada, with the full support of the Canada-ASEAN Business Council, to repeat this
initiative as soon as possible, in the context of the accelerated discussions on an ASEANCanada FTA.
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Conclusion
CONTINUED ACCELERATION of the ASEAN-Canada trade discussions is a means for
ASEAN to solidify a lasting and meaningful economic partnership with Canada. The
benefits of trade between our regions are already manifest across a variety of sectors
and markets—the time is right to secure this economic partnership for the long term.
In this spirit, the ASEAN governments should continue to engage with their Canadian
counterparts and with the private sector at all junctures to fast-track the process for
negotiation and eventual implementation of an ASEAN-Canada FTA.
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Profiles of CABC, UBC, NUS
Canada-ASEAN Business Council
Established in 2012, the Canada-ASEAN Business Council (CABC) is known as the voice
of the Canadian private sector in ASEAN. The CABC’s mission is to educate and guide its
Members toward concrete commercial opportunities and to facilitate the creation of a
sustainable and prosperous Canada-ASEAN business corridor.
The Council has three primary offerings for its Members: to serve as an advocacy engine
to the Canadian and ASEAN governments in order to provide a platform through which
to enact change; to facilitate high-level networking opportunities between Canadian and
ASEAN companies, using our extensive network to provide an effective means for our
Members to make key connections in the region; and to provide/produce region-specific
policy-shaping materials in partnership with leading universities and think tanks.
The CABC hosts the Canada-ASEAN Business Forum, in addition to sector-specific events.
Headquartered in Singapore, the CABC has also recently incorporated as a federal not-forprofit in Canada. To learn more about our activities or the benefits of Membership, visit us
at www.canasean.com.
Wayne C. Farmer
President
president@canasean.com

Greg Ross
Executive Director
greg.ross@canasean.com

Nicholas Stipp
Advocacy Chair
nicholas.stipp@
thomsonreuters.com

UBC
The UBC-CABC project team comprises both faculty and students. Professor Kai Ostwald
is an Assistant Professor with dual appointments in the School of Public Policy and Global
Affairs and the Department of Political Science. Clare Kim and Tommy Koh are students in
the Master of Public Policy and Global Affairs Program.
UBC’s School of Public Policy and Global Affairs (SPPGA) is an interdisciplinary hub for
innovation and learning. It seeks to develop practical policy and governance solutions
through research, knowledge, and practice. In carrying out this mandate, the school
engages a broad community of stakeholders including students, community, government,
business leaders, and civil society.
UBC’s Master of Public Policy and Global Affairs (MPPGA) program is a professional global
public policy program with particular expertise in Asia Pacific and sustainability policies.
The program provides policy makers and future leaders with multidisciplinary policy
analysis and design skills and subject-specific expertise in development, sustainability, and
global governance.
Opened in 1915, the University of British Columbia (UBC) is one of the largest and most
respected universities in Canada with over 59,000 students across two campuses.
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NUS Business School
The NUS-CABC project team is led by Professor Alex Capri, a professor at NUS Business
School and a trusted advisor to the world’s leading companies throughout Asia and
beyond on international trade strategies, supply-chain optimization and cross-border
risk management for over 15 years. It includes Ravi Shankar Jha who is a Master in Public
Policy Scholar at the Lee Kuan Yew School of Public Policy and Shane Lee who is a BBA
student at NUS Business School.
For over 50 years, NUS Business School has offered a rigorous, relevant and rewarding
business education to outstanding men and women from across the world. The School
remains distinctive among the world’s leading business Schools by offering the best of
global knowledge with deep Asian insights, preparing students to lead Asian businesses to
the forefront of the world economy and to help global businesses succeed in Asia.
Today, the School continues its tradition of attracting a diversity of smart and talented
students to its broad portfolio of academic programmes, including BBA, MBA, Executive
MBA, MSc and PhD programmes. It also offers a wide range of customised and open
enrolment programmes in its Executive Education courses. Admission to NUS Business
School is remarkably competitive, and we are proud of the exceptionally high quality of
our students.
The School has a distinguished international faculty educated in renowned universities
including Harvard, Wharton, MIT, Oxford and many others. Known for their research
quality and great teaching, our faculty members are committed in providing students a
top-rate business education.
The School is accredited by AACSB International (Association to Advance Collegiate
Schools of Business) and EQUIS (European Quality Improvement System), endorsements
that the School has met the highest standards for business education.
NUS Business School is the institution of choice for many seeking a rigorous business
education and more!
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